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Study background and objectives

* Context: while there are many barriers to the scale up of
ORS and zinc, one of the reasons for lack of ORS + zinc
use is user dissatisfaction with the product

* Challenge: address consumer barriers on ORS and zinc
products to increase preference and usage

* Research objectives:
— Evaluate end user acceptance and ways for improvement
— Evaluate the willingness to buy
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ksh _ Hired design NGO partners,
Wg_r > gps .|n agency — “Shift” manufacturers,
In (Ija’ ngecrjla to design distributors
and Uganda concepts
Nov. 2013 Jan/Feb. 2013 Apr/May. 2013 Jul 2014
1. 2.‘1' 3. 4
Research & Concept Testing ) .
. Dissemination
Analysis development
L
< \ >

7 months

Desk research
and interviews
with a wide
range of global
health specialists

Qual and Quant
India, Nigeria
and Uganda
with IPSOS
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Key product barriers:

1 - ORS preparation
and administration to
the child

2 - ORS and zinc dual
therapy are neither
known nor visible

3- Compliance to zinc
treatment

Bad taste
Cumbersome
preparation

Inaccurate preparation
Wastage

Low category top of
mind awareness
Low dual therapy
awareness

10 to 14 days
compliance

D-Q-0-0-0

Baby Zin«

@."\ j’\‘\

b tron Recovery from Diarthea J
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Testing methodology

* Target:
— Main target: rural mum with kids below 5 years old
— Secondary target (for check purpose only): rural providers

* Location: 3 countries
— Nigeria: rural areas in 3 states (Lagos, Rivers, Kano)
— Uganda: rural areas in 2 districts (East and North)
— India: rural areas in 2 states (UP, MP)
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Testing conducted by IPSOS in 3 countries

STAGE 1 - Respondent
Screening and
Recruitment in the
Households

STAGE 2 - Central
Location Testing (CLT)
with all respondents

STAGE 3 - Focus Group
Discussions (FGD’s)with
respondents selected

during the CLT

e Central Location
Testing venue in the
same village on the
following day

¢ Interviewers take
each one of them

e Mothers/caregivers
of children under 5
years, incidence of
diarrhea in their
young children
under 5 years in the
last 3 months

¢ Results from the CLT
session help identify
areas of focus for
further discussion.

e Attributes that

came out negatively

through the or that didn’t come
concepts and packs out clearly are
available and their probed in a smaller
responses recorded group setting.

on digital platform
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Summary Of Interviews With Respondents

Mothers with children under 5 years:

Country States Districts No. Of FGDs CLT Interviews Per Area Providers:
India Madhya Pradesh Barwani 1 30 180 42
Madhya Pradesh Ujjain 1 30
Uttar Pradesh Deoria 1 30
Uttar Pradesh Barabanki 1 30
Uttar Pradesh Allahabad 1 30
Uttar Pradesh Sitapur 1 30
Nigeria Lagos Lekki 1 25 225 42
Lagos lkorodu 1 25
Lagos Epe 1 25
Rivers Etche 1 25
Rivers Opobo 1 25
Rivers Oyigbo 1 25
Kano Kura 1 25
Kano Wudil 1 25
Kano Geziwa 1 25
Uganda East Kamuli 1 25 150 35
East Mbale 1 25
East Tororo 1 25
North Gulu 1 25
North Lira 1 25
North Koboko 1 25
RESPONDENT CLASSIFICATION
Total (592) |India (201) |Nigeria (237) |Uganda (154)
Current user of ORS 36% 35%)| 34% 42%
Lapsed User of ORS 31% 36% 32%)| 23% .
Non-User 33% 29% 35% 36% :—'{] S
T

FGD — Focus Group Discussion; CLT — Central Location Testing



Study on users, lapsed-users and non users didn’t show any
differences so analysis is presented on total caregiver population

If not mentioned findings on providers are similar to caregivers

Presenting India as an example today and will point out key
differences with Uganda and Nigeria
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Three designs tested

Pack 2

Baby Zinc

Take for 1@ days

Pack 1

Quick Recovery from Diarrhea

QRS ~ ORS::-

[ Quick Recovery from Divites

Orange = :
Flavour >3

Baby Zinc

Strong Recovery from Diarrhea

Zinc Sulphate Tablets USP 25mg

Take for 10)Days

ORS .l
&ZINC

N 74
( ~. Vanilla Flavour

15

Pack 3

Oral
Rehydration
Salts

Quick Recovery fr
o,
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ORS front pack designs

Strong purchase intents and preference A strong trust in these packs. Pack 2 and 3
vs current product for the 3 new packs are especially trusted at respectively 99%
and 100%
Purchase intent

B Definitely will buy

Probably will buy ﬁr he 3 packs convey key messages very \

Not sure if | would

buy well especially:
Embab'y wouldn’t - Will treat diarrhea
uy .
B Definitely wouldn’t - Will rehydrate
13% 14% 13% buy - i i
BB know W!II give back energy and strength to my
Pack 1 Pack 2 Pack 3 child

- Is suitable for children
Pack 1 is slightly underscoring on “my child

Preference vs current pack

- willlike it” -
pack
96% 96% 99%
mOld Note: Indian caregivers were very price
Coa% A% 1% pack sensitive so new pack design should not
Pack 1 Pack 2 Pack 3 Iook too expens|ve
K / I [ IN l().\l
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What elements are driving the preference?

Vv Vv

17

Clear and easy to understand packs (not too

many messages and graphics)
=> This a medicine to treat diarrhea and that will help
my child to recover

energy baby

Image or graphic of a healthy and full of }
S

Color codes (blue, white) that shows that this

is @ medicine they can trust )

"
Good taste appeal: showing the orange flavor
using the fruit and orange color
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Zinc front pack designs

Strong purchase intent for the 3
new packs

Purchase intent

25% 17% 25%

B Definitely will buy
Probably will buy

Not sure if | would buy

Probably wouldn’t buy

B Definitely wouldn’t
2% buy

Pack 1 Pack 2 Pack 3 Don’t know

18

Baby Zinc ,‘»ﬁ

2}
s
Take for 19 days @

- s
@". Y
| I _a

A strong trust in these pack.

Ge 3 packs convey key messages very Q

especially:

- Will treat diarrhea

- Will give back energy and strength to my child
- Is suitable for children

Pack 2 is underscoring on “this product will
taste good”, as it is neither colored nor
mentioning the taste
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ORS back of the pack pictorials

N _a
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/+ A strong appeal

pack pictorials to current “’_‘ 1 'I _,j

- 96% of the caregivers thlnk these are the
right back pack design for such a product
as ORS

- Priority steps should be:

Allow the water

Boil the water to cool without

getting
contaminated

- 99% of caregivers prefer ’rh|< back of the | ==

/ [
- Nevertheless pictures 7C and 7F were
confusing:

- 7C: it having the unit to measure water
and having the cups created confusion

- 7F:interpreted by many respondents as
a mother reading a book to a child

o

Mix the ORS to
the water with
clear
MEEN =S

Keep on giving it
to the child
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ORS back of pack recommendation

(((\83 N o

( A)
675 ol
S
o Boil the water 9 Letit cool
XXXXX XXX XXX XXXXX XX XXX
4 )

% Hli=E e

6 Measure 1 ter of clean o Give the ORS to (e O ( ) B§
water and mix ORS the child (( %) a g
XXX XXX XXXXX XK XXX XXXX =1 ga
XXX XXXXXX XX XXXXX gg

COMPOSITION Each sachetcontains Oices gg
Sodium Chioride I.P. 260g N &8
Potassium Chloride IP. 1500 gg
Sodium Citrate |P. 2.90g
Dextrose Anhydrous |.P. 13.50g S
Exclplents q.s \G )3
il eneammm Glve the ORS §
Manufacturing by XXX company dean water and mix ORS to the chid ]
Address XXX XX X000 X000 XXX COMPOSITION  Each sxchet contalrs
Sodiumn Chkride LP. 260g s
frmobez 2 8
Batch number / manufacturing date / Expiry date Dextrose AntydrousLP. 13509
Exciplents qs g

Batch number / manufacturing date /
Expiry date

1 Litre sachet 250mL sachet ————
80 x 105mm 40 x 52.5mm ;" CLINTON
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Zinc blister & logo

4 R

Potential to help caregivers complete
the full treatment

Q: Do you think such blister
printing will help you complete the
full course of treatment?

Yes
98%
69%
B-0-8-8-8
BabyZinc - Take for 1®days }
S-0-0-6-6 »

-
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~

Q: of the logos | have shown you which
one of the two do you think is showing
zinc tablet as a dispersible tablet?
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5 concepts:

ORS Smaller Satchet ORS Premix

ORS Effervescent Tablets

-
OR3 O‘lﬁl

OR3 ORS

ORS + Water Purifier oRS ORS @)

ORS ORS

——a
B N [as. e ORS ORS
-y 3
G s 0 | 7
< y » .
.
s ¢

Co-pack in a plastic pouch
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ORS smaller sachet

/ Good appeal and \

purchase intent

Driven by the fact that it reduces waste
and is economical

93% of
caregivers liked
it very much or

extremely — But some typical ORS challenges remain,
especially the bad taste

100% of / \
; M Definitely b . .

caresivers SHnEy By ~ High willingness to pay

would buy it Probably buy

Unprompted ideal price is INR 5
24%
At INR 4, 95% of caregivers would buy the ORS
Caregivers India (201) smaller sachet

K / o /

Q: At what price amongst the ones | have just showed you would you consider this product to be IDEAL for L
you to consider purchasing it for each episode of diarrhea? £ '{ LIN ,()'\
Q: would you be willing to buy this product at the ptice shown on the show card? Be . in

**4&‘*




ORS effervescent tablet

/ A good appeal and \

purchase intent a

Driven by the medicinal positioning and

ease of preparation
85% of “It dissolves very easily in the water — no need to stir —
doesn’t leave a sediment — therefore it is very easy to

caregivers liked
handle during preparation.”

it very much or

extremely \_ -/
W Definitely buy - Medium willingness to pay
86% Qf Probably buy = Unprompted ideal price is INR 5
caregivers
would buy it " Not sure At INR 6, 78% of caregivers would buy the ORS
. effervescent tablet
39 Probably or

(0]
not buy K /
Caregivers India (201)
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ORS Premix

6of caregivers liked it very much h

extremely
Tetra pack Plastic Plastic

% of caregivers would buy it

B Definitely buy
Probably buy

Not sure

35% 26% 23%

g 6%
g)"//g %% 7% Probably or not
Tetra pack Plastic bottle Plastic pouch buy

.
. ORs 3 W )&
_~ =

Driven by the fact that there is no preparation \
+ Tetra pack: looks like juice => easy to give to a
child, no need to get safe water, attractive pack
(no breakage)

+ Plastic bottle: it has a lid => no risk of spillage
+ Plastic pouch: looks not too expensive /

Difficult for a baby to suck or drink from bottle
- Tetra pack: no lid
- Plastic pouch: no lid, strong fear of spillage

,

N =

- Plastic pouch: at INR 20 78% would buy

~

Tetra pack: at INR 25 65% would buy.
Unprompted ideal price is INR 20

Plastic bottle: at INR 20 86% would buy

: (!l!\.ll‘!\' l.(l)‘§\
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ORS + Water purifier

Kgood appeal and purchase
intent

89% of
caregivers liked
it very much or

extremely

B Definitely buy
90% of Probably buy
caregivers
would buy it 559 Not sure

&
§£ Probably or
Caregivers India (201jot buy

\ /

ORS l i

Driven by the fact that it has a double
action and ease of preparation

“It saves the time for boiling water and
preparation in general. The concept gives double
protection and treatment” J

Water Purifiers have an unpleasant taste
and smell — that will interfere with the taste

and smell of ORS

Medium willingness to pay
Unprompted ideal price is INR 6

At INR 7, 80% of caregivers would buy

27
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Co pack in plastic pouch with

measurement

/Less appeal than other\

concepts

73% of
caregivers liked
it very much or

extremely
B Definitely buy
0,

90% ‘?f Probably buy
caregivers
would buy it 34% Not sure

7%

10% Probably or

Caregivers India (201)"0t buy

Carton
"” box

87% of caregivers 13%

prefer plastic pouch toPlastic

pouch
carton box 7% /

- All drugs are in one pack I
“No need to move around looking for different

drugs. It saves time. It saves transport money”

- Both mixtures can be prepared together

(understanding issue!)

N/

- Transparency : “I can see what’s inside” -/

- Too many drugs — not easy to administer

- Might be too expensive

- So complex that cannot administer without
asking the doctor

N

/
Lower willingness to pay

Unprompted ideal price is INR 30

At INR 60 60% of caregivers would buy

28
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Some key differences in Uganda & Nigeria:

* Less price sensitivity than in India

* In Nigeria, a stronger preference for a
trendy, modern and captivating pack

* In Uganda, there was hesitation about the
effervescent bubbles maybe causing harm
to the child

e There was concern on Pack 3 with the
mother swinging the child in Uganda
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Dissemination results to date:

Uganda:

* Research presented to key manufacturers/suppliers

— One manufacturer will introduce small sachet

— Two manufacturers implementing pack design improvements

— One manufacturer launching a co-pack

31
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Dissemination results to date:

India:
e UP government implementing
pack designh improvements

Nigeria:
* Research presented to key manufacturers/
suppliers
— Oneinterested in the blister pack design
— Two interested in pack design improvements
— Interest in smaller sachets in the longer term

Results presented to two global pharmaceutical
companies with R&D capabilites .
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More information?

Questions/comments/more information - please contact:
Melinda Stanley
Marketing Manager Diarrhea & Pneumonia

mstanley@clintonhealthaccess.org
Skype: melindajstanley
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